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WHAT YOU WILL SEE

1.Huntsworth Health Equity Logo And Color Boards >> Branding and Graphic Design

2.Lundbeck > Vyepti Email Designh System And Banner Ads >> Ul/UX, Interaction, Branding Design
3.Viela bio > Uplizna Product Packaging >> Branding And Visual Design

4.Abbott Product Launch Deck Design > Presentation Deck, Branding & Visual Design

5.Envision Evoke and Evoke Giant Brand Applications and Extension > Branding and Visual Design
6.Diversity, Equity and Inclusion Website and Newsletters > Ul/UX, Interaction, Branding Design
7.Dompe > Oxervate Email Design System >> Ul/UX, Interaction, Branding and Visual Design
8.Greenwich > Nabiximols Exclusive Color Competitive Analysis >> Branding and Visual Design
9.Aerie Brand Refresh and Email Design Layouts > Ul/UX, Interaction, Branding and Visual Design
10.Imbruvica Website, App and Interface Design > Ul/UX, Interaction, Branding and Visual Design
11.Pfizer > Myovant Sciences Launch Print Magazine Design >> Strategy, Branding and Packaging Design
12.Turning Point Therapeutics Banner Ads > Branding and Visual Design

13.Takeda > Gattex Concept Art Work >> Branding and Photo Retouching and Manipulation, Layout Design

14.MEI > Social Tactics >> Ul/UX, Interaction, Branding Design
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HUNTSWORTH HEALTH EQUITY BRANDING >

02
CATEGORY>
Branding 03
DELIVERABLE> 04
Conceptual Logo design and Color boards 05
CLIENT>> 06
Hunstworth Health

07
PRODUCT>> 08
Equity in Healthcare

09
OBJECTIVE>>>
The Creative Challenge- Using the insights captured, and the agreed narrative, the ask is to develop a creative expression that 10
both Huntsworth and partner agencies can use for relevant initiatives and activations. The creative expression should include:
A. A name that feels relevant to our goal of “Promoting Health Equity”. B. A visual identity C. Out tagline “Promoting Health Equity” 11
SOLUTION>>> 12
The simple name, memorable identity look and feel that connects and amplify the communications around the social purposes.

13

ROLE>>>> Brand Designer -Logo design, color palettes, tactical execution, slide designs for presentation. 14
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HUNTSWORTH HEALTH HEXAGON = LETTER S FOR SHOUT

shout shout shout

AMPLIFYING HEALTH EQU'TY AMPLIFYING HEALTH EQUITY AMPLIFYING HEALTH EQUITY
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SHOUT

AMPLYFING HEALTH EQUITY

SHOUT PATHWAY + LETTER S FOR SHOUT + AMPLIFYING WAVES

Ve ¥ 4
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SHOUT SHOUT

AMPLYFING HEALTH EQUITY AMPLYFING HEALTH EQUITY
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- SHOUT >> TACTICAL BRAND APPLICATION

POWERED BY HUNTSWORTH HEALTH

5

SHOUT

AMPLYFING HEALTH EQUITY

Health inequity stirs many emotions, yet those
trapped in that reality all too often lack the
voice to share their experience with the world
However, at Huntsworth, communication is
our strength, This is the tool we use to give a

voice 1o the voiceless - and ampiify the need

GET STARTED

for change.
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HUNTSWORTH HEALTH + GLOBAL NETWORK
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Amplifying Health Equity Amplifying Health Equity
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W b

LETTER W FOR WELL + LETTER B FOR BEING

WELLE BEINGS WELL BEINGS

well-being for all beings well-being for all beings
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b

WELL BEINGS

WELL BEINGS

well-being for all beings

ALL IS NOT WELL

Somewhere along the way, the healthcare system [tself got sick. Leaving
mifllons of human beings without adequate care. As a health organiza-
tion, are we not dyty-bound to create more health equity in the world?

Is it not In cur very DNA as feliow human beings?

TAKE THE QUIZ
POWERED BY HUNTSWORTH HEALTH
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well beings well beings well beings

WELL-BEING FOR ALL BEINGS WELL-BEING FOR ALL BEINGS

WELL-BEING FOR ALL BEINGS
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HUNTSWORTH HEALTH HEXAGON BUTTERFLY WINGS FOR FREEDOM
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OUR OUR

WORTH WORTH

PROMOTING GLOBAL PROMOTING GLOBAL
HEALTH EQUITY HEALTH EQUITY



©2026 LAKSHH GONTLA >CONCEPT 4 - EQUITY WORKS >> LOGO AND COLOR PALETTE BOARD

- p
Y - -r -
A
7 Y -
o

-

EQUITY WORKS EQUITY WORKS

let's make health happen let’s make health happen

EQUITY WORKS

let’s make health happen
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HUNTSWORTH HEALTH + LETTER E FOR EQUITY + LETTER W FOR WORKS
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equity works ecuity works

Let's make health happen Let's make health happen
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VYEPTI® EMAIL DESIGN SYSTEM & BANNER ADS .

>>02

CATEGORY>
User Interface and User Experience Design 03

04
DELIVERABLE>
Design system for Email and Banner Ads drivers 05
CLIENT>> 06
Lundbeck Pharmaceuticals

07
PRODUCT>> 08
Vyepti® > HCP - www.vyeptincp.com PATIENT DTC - www.vyepti.com

09
OBJECTIVE>>>
Vyepti is a migraine preventive |1V treatment VYEPTI is a prescription medicine used for the preventive treatment of migraine in adults. 10
And client requested for a robust communication drivers for the patients to be drawn to the website for learning more about the product
and to sign up through a Direct To Consumer stream and a vast Health care provider information stream. 11
SOLUTION>>> 12
A robust banners and email design system with modular cards approach for both HCP and Patient side of the messaging and segmentation.

13

ROLE>>>> Concept design, Creating digital assets, Art collaboration, Technical layout, Handoff, Quality control. 14
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* that starts working
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Hello [First Name],

Imagine having more migraine-free days. Powerful migraine prevention is
possible with VYEPTI—the first and only FDA-approved intravenous (IV)
treatment that's given as just one 30-minute infusion 4 times a year (every 3
months).

Proven to reduce monthly migraine days with the first treatment

More people treated with VYEPTI had fewer monthly migraine days with the
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For the preventive treatment of migraine in adults.
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4 that starts working
rmyast & last

Hello [First Name],

Imagine having more migraine-free days. Powerful migraine prevention is
possible with VYEPTI—the first and only FDA-approved intravenous (IV)
treatment that's given as just one 30-minute infusion 4 times a year (every 3
months).

Proven to reduce monthly migraine days with the first treatment

More people treated with VYEPTI had fewer monthly migraine days with the
very first treatment through month 3 compared to placebo. Talk with your
healthcare provider to see if VYEPTI may be right for you

Please see below for Important Safety Information

See what'’s possible with VYEPTI

ab

IT'S POSSIBLE TO
BE MIGRAINE

With VYEPTI, more people had migraine-free days during the

first week after treatment, some as soon as Day 1.*

“After the first infusion, compared with placebo, as described in the
FDA-approved prescribing information.

The most common side effects of VYEPTI include stuffy nose,
scratchy throat, and allergic reactions

Please see below for Important Safety Information.

SEE BENEFITS & SIDE EFFECTS

Enroll to get personalized treatment

vyepti

Talk with a nurse to get helpful information and ac

PTI resources

LEARN MORE

You may pay as little as $5 per infusion for
VYEPTI*

S

The VYEPTI Copay Assistance Program may help eligible people with
commercial insurance save on the cost of VYEPTI

ARN ABOUT SAVINGS

Or, call 833-4-VYEPTI, and choose option 3 for more information o to enroll
by phone today.

tPatients are not eligible for this assistance if they are uninsured o if their prescription
could be reimbursed, in whole of in part, by any state or federal healthcare programs,
including but not imited to Medicare or Medicaid, Medigap, VADOD, or TRICARE
Patients must meet all other eligibilty requirements set forth in the VYEPTI Copay
Assistance Program Terms and Conditions. A maximum annual limit of $4000 and other
restrictions may apply. Patients should confirm their out-of-pocket cost with their physician
o specialty pharmacy. Program covers the cost of VYEPTI only; patient may be
responsible for administration and other fees.

APPROVED USE
VYEPTI is a prescription medicine used for the preventive treatment of
migraine in adults.

IMPORTANT SAFETY INFORMATION
Do not receive VYEPTI f you have a known allergy to eptinezumab-jjmr o its
ingredients.

VYEPTI may cause allergic reactions. Call your healthcare provider or get
emergency medical help right away if you have any symptoms of an allergic
reaction: rash; swelling of your face, lips, tongue, or throat; if you have trouble
breathing; hives; or redness in your face.

Before starting VYEPTI, tell your healthcare provider about all your medical
conditions, including if you are pregnant or plan to become pregnant, or you
are breastfeeding or plan to breastfeed

Tell your healthcare provider about all the medicines you take, including any
prescription and over-the-counter medicines, vitamins, or herbal supplements.

The most common side effects of VYEPTI include stuffy nose and scratchy
throat, and allergic reactions.

These are not all the possible side effects of VYEPTI. Tell your healthcare
provider if you have any side effect that bothers you or that does not go away.

You are encouraged to report negative side effects of prescription drugs
to the FDA. Visit www.fda.gov/imedwatch or call 1-800-FDA-1088.

For more information, please see the Prescribing Information and Patient
or go to vyepti.com for more i

2021 Lundbeck. Al rights reserved. VYEPTI and VYEPTI GO are registered
trademarks of Lundbeck Seattie BioPharmaceuticals, Inc. EPT-B-100649

Add noreply@email lundbeckus.com to your contacts to
ensure you continue to receive updates. Mal written correspondence to:
Lundbeck, 6 Parkway North, Suite 400, Deerfield, IL 60015

Unsubscribe Terms of Use Privacy Policy Contact Us
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VIELA BIO INC - UPLIZNA® PRODUCT PACKAGING .

02
CATEGORY>
Product Launch Packaging Design >>03
DELIVERABLE> 04
Box Design and Vial label and renders 05
CLIENT>> 06
Viela Bio Inc (Recently acquired by Horizon Therapeutics)

07
PRODUCT>> 08
Uplizna®

09
OBJECTIVE>>>
Viela Bio announced the FDA approval of Uplizna (inebilizumab-cdon) for the treatment of adult patients with neuromyelitis optica 10
spectrum disorder (NMOSD). The monotherapy drug is the first and only B cell-depleting antibody approved for the disease.
Uplizna is indicated for those who are anti-AQP4 antibody positive as a twice-a-year maintenance regimen following initial doses. 11
SOLUTION>>> 12
A product launch packaging for press release for promoting the brand new approved medicine. (3

ROLE>>>> Brand and Graphic Designer - Product packaging art work with high res renders and exports. 14




X AND VIAL DESIGN
©2026 LAKSHH GONTLA >VIELABIO - UPLINZNA PRODUCT PACKAGING BO

ROC 72677.551-03 ]

UPLIZNA" . |
inedihzumab-cdon) 3 !‘::“

INJECTION

g2
100 mg/10 mL ?f"lf’Il
(10 mg/mL) i
FoRp INTRAVENOUS INFUSION
AFTER DILUTION Il
AP(222g Rx Only

A\ VIELABIO

ATTENTION PHARMACIST:

Dispense the accompanying
Medication Guide to each patient.

UPLIZNA™

(inebilizumab-cdon)
INJECTION

Must dl_lut_o Product before use
ngle-dose vials for complete

94.any unused portjq

Prepare 3 ¢
Contents:

dose of 300 mg
3single-dose yials 1 s10

n
RE VIALS UPRIGHT 1

NDC 72677-551-01
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UPLIZNA

(inebifizurna-cdor)
INJECTION

mg/1o ml
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e NDC 72677-551-0
UPLIZNA"
. X ATTENTION
(lnebmzumab-cdon) PHARMACIST:
INJECTION Dispense the
accompanying
100 mg/10 mL Medication.(;uide
(10 mg/m) 1o each patient,
FOR INTRAVENOUS INFysjoN AFTER DILUTION
Prepare 3 tk:m“-dmdm:hp!:?m ik H 2677551
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Discard any unu::n ,::;:m 01300 mg 01
Contents: 3 ‘lnole-dose vials
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10 mg/mL) "l‘t
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ABBOTT LABORATORIES 3

02
CATEGORY>
Presentation Deck Design 03
DELIVERABLE> >>04
Powerpoint Design TMTI Customer Story Deck 05
CLIENT>> 06
Abbott Laboratories

07
PRODUCT>> 08
Structural Heart - Amplatzer™ Talisman™, Epic™ Mitral Valve, MitraClip™

09
OBJECTIVE>>>
Abbott TMTI is unwavering in our pursuit to address the complexities of mitral and tricuspid disease with solutions that 10
deliver unparalleled outcomes and transform lives for the better. Continue to build on their legacy of real world research
that drives the standard for optimal patient care, so that every patient can recover faster, feel better, and reclaim their lives 11
SOLUTION>>> 12
Customer journey with product information story deck design with following Abbott’s brand guidelines (3

ROLE>>>> Presentation Designer - Slide Deck Design, Graphic design, Iconography Design, Photo editing 14
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a STRUCTURAL HEART

Abbott

ABBOTT TRANSCATHETER MITRAL AND TRICUSPID SOLUTIONS

THE CONSTANT PURSUIT TO BETTER—
FOR EVERY PATIENT
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THE MITRAL AND TRICUSPID VALVE S
ANATOMY IS COMPLEX ( @) Widespg'ead undertreatment due to
AND CHALLENGING TO NAVIGATE .\\/ anatomicand ProcesE

High prevalence with limited
effective options

Incidence is likely to grow as the
population ages'

1. World Health Organization. Global health and aging.
Nia.nih.gov/sites/default/files/2017-06/global health aging.pdf. Accessed 22 January 2019,

2. World Health Organization. Cardiovascular diseases (CVDs). 17 May 2017,
who/int/news-room/fact-sheets/detail/cardiovascular-diseases-{cvds). Accessed 7 January 2019,

Information contained herein for DISTRIBUTION outside of the U.S. ONLY. . WO, g
Always check the regulatory status for the device in your region. MAT—2-110156_, VLO. ' P
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MITRACLIP™ TMVr— THE STANDARD OF CARE IN
TRANSCATHETER EDGE-TO-EDGE REPAIR

The most studied Over 100,000 patients
TMVr devicel treated worldwide?

Proven to deliver the
highest MR reduction for
TMVr reported to date?

Durable outcomes
to 5 years

MitraClip G4

Reference:
1. Data on file, Abbott Cardiovascular; 2021.

Information contained herein for DISTRIBUTION outside of the U.S. ONLY. - 4 R _ Y T S A AT . > » & @ SRS :
Always check the regulatory status for the device in your region. ; | % B a e LA . % A . MAT-2110156 V1.0. |8 ~
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TRICLIP™ TTVr—ENGINEERED EXCLUSIVELY
FOR THE CHALLENGES OF THE RIGHT HEART

TriClip G4

References:
1. Sitges M, Sorajja P, Hausleiter J, et al. Percutaneous edge-to-edge repair for tricuspid regurgitation: 2-year
outcomes from the TRILUMINATE trial. Presented at euroPCR 2021.

2. Lurz P, et al. Transcatheter edge-to-edge repair for treatment of tricuspid regurgitation. J Am Coll Cardiol.
2021;77:229-239,

Information contained herein for DISTRIBUTION outside of the U.S. ONLY.
Always check the regulatory status for the device in your region.

<
-
s
. -
&
;

Unmatched stability
for precise, reproducible delivery
in the tricuspid anatomy

Significant, sustained TR
reduction symptomatic
improvegments*-?

93% survival at 1 year in a

fragile patient population®?

Easily tailored to
anatomical variability

MAT-2110156 V1.0. |9
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T E N-Diy NEE iR
EXCELLENT OUTCOMES FROM A PROVEN PROCEDURE

Complete MR elimination in

99% of patients
at 30 days—93% at 2 years?

Significant quality-of-life
improvements and
Tendyne excellent safety profile?

Reference:
1. Muller D, et al. Two-Year Outcomes of Tendyne Transcatheter Mitral Valve Implantation to Treat Symptomatic,
Severe Mitral Regurgitation. Presented at PCR E-Course, June, 2020.

Information contained herein for DISTRIBUTION outside of the U.S. ONLY.
Always check the regulatory status for the device in your region.

96% technical
success ratel

Allows intraprocedural
repositioning and
full retrievability

MAT-2110156 V1.0. | 10
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a STRUCTURAL HEART
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©2026 LAKSHH GONTLA >VISUAL EXPERIENCE DESIGN PORTFOLIO -

EVOKE NYC AND EVOKE GIANT

CATEGORY>
Visual, Branding, User Interface Design

DELIVERABLE>
Branding Visual System, Social Media

CLIENT>>
Evoke NYC and Evoke Giant

SERIES>>
Envision Evoke

OBJECTIVE>>>

Evoke is rolling out a new, informative internal series called Envision Evoke, designed to better connect our offices, services,

and team members from around the globe. Envision Evoke will be a monthly “show and tell” session highlighting one specialty agency
brand or capability.

SOLUTION>>>
Supporting for the constant motive of making HealthMoreHuman™ with artistic and design best.

ROLE>>>>
Brand and Visual designer - Slide Deck Design, Graphic design, lconography Design, Photo editing

01

02

03

04

>>05

06

07

08

09

10

11

12

13

14
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Envision Evoke

MEDIA EVOKE NAVIENCE EVOKE KYNE EVOKE GIANT EVOKE EU EVOKE NORTH AMERICA
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1ISION

+
EVOKE GLOBAL TEAMS EVOKE LOGO EVOKE GLOBAL NETWORK
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o

Envision Evoke
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44
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Envision Evoke

Virtual meetings C

| —
| R

Envision Evoke
Collaboration app
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Button pins
Flyers
Visiting Cards
Cards Holder
Pencils

Cloth Bag
Laneyard
Envelopes
Post cards
Shopping bag
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ene B (1) Evoke: Posts | Linkedin x + v

&« C 8 linkedin.com/company/evokegroup/posts/HeedView=all w F T e N °

[ aseo ® = & o £ ©

Motw > Lhae
‘.I. S ” . i

Engineers Earn SR5K-S275K - Why settle for less. On Hired, companies pay you more and hire you faster, Ad

Lasnyr

©q

See who's viewed your profile in the last

90 days (—
1 6:28+% .4 5G ¥
EV?:(g " [ Try for Free
ealth More Human \. /
Marketing & Advertising - New York, NY - 9526 followers <— Q Evoke
Rob & 168 other connections work here - 558 employees 5
m S Affiliated pages ] Home  About Posts Jobs People Video

( votowion ) More ) Evoke
Mmoo il Maleteioit - o Evoke KYNE 9,527 followers
, w-®

Evcbs  pubic Relations & Communications

Ky
Home About Posts Jobs People Videos SUbSdiary Absolutely thrilled 1o share Karla Anderson has joined Evoke
- and our executive leadership team as SVP, Diversity, Equity
. 2 connectior rk here and Inclusion, Karia will be leading our DE&I ca see more
m Images Videos Articles Documents Ads “} 1 '~ e
bR + Follow
by: Top »
Evoke ees '
Evoke a ) 527 follows Evoke Giant &
Cvvin
W e A ¥ ¥
9,526 followers " ® S S w ' N N E R
“Evoke is an agency that understands its people.” - Evoke staff member .
Grateful 10 Crain's for the nod and to averyone here at Evoke for mak  see more a M aras
v Following
y . Evoke Navience

Collette Douaihy B prcasiion 000 199

Chief Creative Offier & @ - T

+ Follow Like Comment Share Send
JURY MEMBER
Evoke “es
9,527 followers
Pages people also viewed imo « Edited - @
As summer 2021 comes to a close, we're taking a look back
Klick on our many summer Fridays and reminiscing about all the
fun memories we made these last few months. H ..see more
Markating & Advertising » . Messaging
o

My Network Post Notdications
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6:28 9 4 5G 42
< evokegroup a -
] 13 548 1
Posts Followers Following

Evoke

Health More Human™

www.evokegroup.com

Followed by abby_wex, amberrogers2594 and 37 others

Following v Message Call

i 3

i YR

(¢

Quote copy go here.
Please paste your
copy here. -

“lKR”

?”

cono,‘f' AMY ADAMS
i
=

Chief Groative Offier

Y MEMBME

#hoalthmorehuman

CONORATS ON YOUR PROMOTION
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4 evokegiant a -
516 406 178
EVOke Posts Followers  Following

Evoke Giant

Advertising Agency

We are the largest full-service communications agency on
the West Coast.

www.evokegiant.com

G‘ 3 Followed by mmnlirgnld, avious_ly and 39 others

Following v Message Contact +2

PEVFY B -

= @

#Wednesda... dribbble Puppy Bowl... Summer Pic...

©

]

HAPPY NEW YEAR
FROM EVOKE GIANT
NATIONAL
BLOOD DONOR
MONTH

CALLING FOR ARTISTS

€
TOUGH TIMES
NEVER LAST,

BUT TOUGH PEOPLE DO
”

Thanks for being strong i 2021

©2026 LAKSHH GONTLA >EVOKE GIANT - INSTAGRAM SQUARE’S IN ACTION
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EVOKEGIANT
< Posts

ke @vOkegiant

WORLD ALZHEIMER’S MONTH

© Qv . N

95D Liked by shosmer and 15 others

evokegiant #alzheimers doesn't just affect over 5 million
Americans, it also affects nearly 16 million caregivers. In fact,
#dementia is recognized as one of the most... more

September 30, 2020

eoke  @VOkegiant
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66%:OF PEOPLE

who have ﬁ%@.[rently use marijuana to
alla@iate symptoms, primarily’pain,
mq.s‘cle tightness, and spasms
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B .
\
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SOUREE N AT LONAL MUETIPLE
SCLEROSIESOCIETY, 2018
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@] E Liked by cbringuez and 3 others

evokegiant_movingmoments Our creative approach?
Getting our insights right from the source.

August 25, 2020

soke  @vokegiant_movingmoments
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. \ T
IBBEAN PRIDE "% HISPANIC/LATINO HERITAGE MONTH

Daniela Trulls
| celebrate my heritage at home though food

(empanadas, medialunas, milanesas, asado) and music T H A N K Y o U
(rock Argentino y tango). When | can't travel home,

visiting my Argentinian friends is the next best thing. v E T E R A N S

Did you know that the Caribbean is
W||| develop breast the only region in the Americas that

cancer in their lifetime

criminalizes consensual same-sex
relationships?

in the US alone. o Thp for people n SF: * % K
Swibe to see how vou can s rt | strongly recommend El Portefio at the Ferry building.
P y upport. Native Lamb braised in malbec is my personal favorite!

\
v. |.~

7

Happy New
«

Hijri Year .
ggfport Hispanic/Latino
Heritage Month
Caribbean =
LGBTQIA+
Community

Jewish Asian
American | American &
Heritage Pacific
Month

1990-2021

ADA 31
Heritage Month

NATIONAL DISABILITY
WU ccTion oav (TS INDEPENDENCE DAY
Sl Ol A WHAT TO KNOW
THANK YOU DOLORES HUERTA
BWIPE — SwirE —)




©2026 LAKSHH GONTLA >VISUAL EXPERIENCE DESIGN PORTFOLIO |

DEI ELEVATOR WEBSITE AND NEWS LETTERS o

02
CATEGORY>
Interaction Responsive Design, UX/UI. 03
DELIVERABLE> 04
Intranet Website and Monthly News letters 05
CLIENT>> >>06
Evoke Giant

07
Diversity Equity Inclusion Intranet microsite, Elevate DEI branding, and Newsletters

09

OBJECTIVE>>>
To prioritize in advancing the top 5 areas (Recruitment and hiring, Internal programs and policies, executive-level representation, 10
Training and development, community activism opportunities)that employees wanted to see through DEI at Evoke.

11
SOLUTION>>> $ 5
Intranet site will be a resource to reinforce a culture of nondiscrimination and inclusion. It will be a place to find
opportunities to support and be supported. 13

ROLE>>>> Concept design, Creating digital assets for various breakpoints, Technical layout, Handoff, Quality control. 14
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D E' E L E VATO R Accountability Awareness Action Empowerment Resources Tﬁlﬁlﬁg v . !

D E l E L E VATO R Accountability Awareness Action Empowerment Resources

b Y Evoke

Diversity

is the presence of differences in race, gender, religion, sexual orientation,
ethnicity, nationality, socioeconomic status, language, (dis)ability, and age.

© O

The Evoke Giant DEI Elevator is a resource portal
that provides opportunities to elevate:

« A culture of anti-discrimination « Opportunities to learn more and take action

« National policies and updates « Constructive allyship

* Opportunities to support and be supported

We believe that diverse representation and perspectives at
all levels of the company foster an inclusive culture where
all employees feel an inherent sense of belonging.

Training Awareness Resources

« Bookshelf

Diversity

is the presence of differences in race, gender, religion, sexual orientation,
ethnicity, nationality, socioeconomic status, language, (dis)ability, and age.

« Articles

| TRAINING PORTAL (@) )

o\
See more (v)

ONO,
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DIVERSITY - DESKTOP MOBILE IPAD

IPAD

INCLUSION - DESKTOP INDIAN




©2026 LAKSHH GONTLA >DEI NEWSLETTER DESIGN IN EMAIL SERVICE VIEW

e0e0 EB6c8

Home Organize Tools

Inbox
Drafts
Archive
Sent
Groups
irash
Junk Email

Online Archive

Co rsation Histor
Smart Folders

On My Computer

Junk Email
Online Archive

S Introducing the first Elevate DE| Newsletter

Smart Folders
This is a monthly informational series dedicated to |
On My Computer . —
into Evoke Giant. The series is

r understanding of DEI principles and apply leamings

n with our colleaques
higher-quality work

\A/ mslrmsanle ey e ¢ , E on g
we aCKnow l.'\h.ﬂ..' '.r-rjt we are rl” ‘1: '.1!1'

and that the learning process will vary.

y

vide direction

:m:-!;mi
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©2026 LAKSHH GONTLA >ELEVATE DEI NEWSLETTER DESIGN LAYOUTS

ELEVATE DEI NEWSLETTER ELEVATE DEI NEWSLETTER ELEVATE DEI NEWSLETTER ELEVATE DEANEWSLETTER

Introducing the first Elevate DEI Newsletter

PP A s o 1

(‘l--‘u.-.',--“.ﬁ'&%

“Embracing DEI enables us to create products and content that
speak to more people in a less biased way, with more nuanced
perspectives.”

START YOUR DEI JOURNEY

DO: Support a diverse business near you
N: 1619 podcast series from the New York Times
): Between the World and Me — Ta-Nehisi Coates
13th on Netflix

It was a real differentiator
for your agency that

you included DE! as part of
your creative process

”

SILUCTRNA MAREETING TIAN

SRR TURE N Y G

Fawe g e -~




©2026 LAKSHH GONTLA >VISUAL EXPERIENCE DESIGN PORTFOLIO |

OXERVATE™ EMAIL DESIGN SYSTEM

CATEGORY>
User Interface and User Experience Design

DELIVERABLE>
Design system for Email communication driver

CLIENT>>
Dompé farmaceutici S.p.A.

PRODUCT>>
Oxervate™

OBJECTIVE>>>

OXERVATE™ (cenegermin-bkbj) ophthalmic solution 0.002% is indicated for the treatment of neurotrophic keratitis.

And client requested for a robust communication driver for the HCP's to be drawn to the website for learning more about
the product and prescribe Oxervate to patients in the filed of ophthalmology.

SOLUTION>>>
A robust email design system with modular cards approach for both HCP side of the messaging and segmentation.

ROLE>>>> Concept design, Creating digital assets, Technical layout, Handoff, Quality control.

01

02

03

04

05

06

>>07

08

09

10

11
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©2026 LAKSHH GONTLA >OXERVATE EMAIL DESIGN IN EMAIL SERVICE VIEW

Home Organize Tools

By: Date Received

Inbox

"> Drafts
Archive If this email does not display correctly, please view online

", Prescription Information Important Safety Information
Groups
Trash

| Junk Email
Online Archive

"] Conversation History

Smart Folders

On My Computer

) Junk Email
Online Archive

Conversation History
Smart Folders

On My Computer

Thank you for signing up to learn
more about OXERVATE

We are committed to keeping you up to date on important
information about OXERVATE as it becomes available.
We’'re excited to share news, data, and other resources that
will make your experience the best it can be.

LATEST NEWS

See a video on how to
use OXERVATE
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Ifhis emal does not dispiay corectly, please view online.

T ——

~ X0t 5, 8 e | CONNECT »Care
-

oxervate @
{cenegemin bk ophthaimc —— v - Sl
sin) 00028 20 meginl)

Whevi Py wng wnd

resing NX i» yoo

pracine -
Thank you for signing up to learn
more about OXERVATE

TAEWATT & Sw mpprt = - - e T sarwil e m it S A8
Pt a4 pnh

We are committed to keeping you up to date on important
information about OXERVATE as it becomes available.
We're excited to share news, data, and other resources that
will make your experience the best it can be.

LATEST NEWS e
PN —

See a video on how to

use OXERVATE

ey

WATCHVIDEO >

. —— ——

LOOK FOR FUTURE EMAILS

ABOUT OXERVATE

' e demee

Important Safety Information

INDICATIONS AND USAGE
OXERVATE s a recombinant human nerve growth factor indicated for
the treatment of neurolrophic keratits

Contact lenses should be removed before applying OXERVATE because

the presence of a contact lens (ither therapeulic or corrective) could — m u

theoretically limit the distribution of cenegermin-bkbj onto the area of the.
comeallesion. Lenses may be reinserted 15 minutes after
‘administration —— s -

OXERVATE may cause mild to moderate eye discomfort such as eye [
pain during treatment. The patient should be advised to contact their o ’ naad ——— - e

doctor if a more serious eye reaction occurs

“The most common adverse reaction in clinical trals that occurred

‘more frequently with OXERVATE was eye pain (16% of patients).
o B . O

the eye, ocular hyperemia (enlarged blood vessels in the while of the
eyes), swelling (inflammation) of the eye, and increase of tears
(1-10% of patients).

The isk information provided here is not comprehensive. To learn more, e m— T

talk about OXERVATE with your health care provider or pharmacist. m -

- A—— s = 8 e —— R TTp—

inclucing patint information, by clicking here.

To eport SUSPECTED ADVERSE REACTIONS, contact Dompé UsS. Inc. at
1.833.386-7387 or FDA at 1-800-FDA-1088 or www.da.govimedwatch.

Temove ke Unsinie /o —
©2020 Domps U, nc. Al ights reserved
US-OXE-2000060 0420 Dompé

Dompé US, 181.2nd Ave, Ste 600, San Mateo, CA 84401

b m— —— LAY

o 2o 7 . i Qs
T
——— o n -c 3 - g 0—
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+ Layout

EMAIL SPECS

CURSOR RULES, BUTTONS & TEXT LINKS TYPOGRAPHY

PADDING RULES COLORS

BUTTONS
Layout rules: PADDING RULES COLORS : FONT FAMILY

g Wi

, . | cmsuron |5 B

rder- Ipx #333E48 S T'YPE HIERARCHY

Font-family: Arial, Helvetica, sans-serif;

DESKTOP & MOBILE / H1
FONT-FAMILY: ARIAL
Bpx, Mg, 2apu, 48 FONT-SIZE: 30PX

16px FONT-WEIGHT: BOLD
LINE-HEIGHT: 36PX

CLICKABLE TEXT

Desktop & Mobile / H2
font-family: Arial
font-size: 24px
font-weight: bold
line-height: 30px

Desktop & Mobile / H3
Footer font-family: Arial
wnd Blue s font-size: 22px
font-weight: bold
line-height: 28px
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GREENWICH BIO SCIENCES - NABIXIMOLS :

02
CATEGORY>
Branding 03

04
DELIVERABLES>
Logo design, Color Competitive Analysis 05
CLIENT>> 06
Greenwich Bio Sciences

07
PRQ.DUCT>> >>08
Nabiximols

09
OBJECTIVE>>>
Spasticity has been flying under the radar in MS. There have been no innovations in treatment for spasticity in >20 years. Research 10
into the role of the endocannabinoid system is uncovering potential new ways to address this critical symptom. Patients currently do
regularly self-treat with cannabinoids for various MS symptoms. 11
SOLUTION>>> 192
Drive greater awareness of spasticity as a life-limiting MS symptom and improve communication to bring proactive recognition
and demand for new solutions to the forefront with a logo design and DSE campaign ads. 13

ROLE>>>> Logo Design Options for Nabiximols, Color Palettes, Competitive Analysis. 14
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J)) Lioresal
@ Intrathecal (baclofen injection)

Once—doﬂy

AU BAGIO

(teriflunomide) iss.
I

: filatiramer Acetate
njection -

OCREVUS®
ocrelizumalo s,

o AVONEX.
(inferferon beta-la)

30 MCG IM INJECTION

Glatopa

(glatiramer acetate injection)
*40mg/mL

’ R eveny 2w
\/ plegridy.
(peginterferon beta-1a)

125 mxg SUBCUTANEOUS INJECTION

“Borox

onabotulinumtoxinAiyectos

LEMTRADA

alemtuzumab V™
I s

7> Tecfidera.

(dimethyl fumarate) s

COPAXONE

(glatiramer acetate injection)

() MAVENCLAD"

(cladribine) tablets 10 mg

EVERY
w5 1'YSABR
300mg IV

(natalizumab)

X Epidiolex

(cannabidiol)

- o
'QGI LENYA

(fingolimod) s . wu

») MAYZENT.
(siponimod) tablets
0.25mg+2mg

¢3S VUMERITY'

(diroximel fumarate) 2o s

64
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Considerations

MS Treatments
: N
I
N
[ ]
I
I
I
I
I N
I
1]
I
[ ]
N
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Spasticity Competitors/
Rxed specifically for spasticity

EPIDIOLEX
SATIVEX EX-US

BOTOX
LIORESAL-
GABLOFEN

AUBAGIO
AVONEX
BETASERON
COPAXONE
GILENYA
GLATIRAMER
GLATOPA
LEMTRADA
MAVENCLAD
MAYZENT
OCREVUS
PLEGRIDY
TECFIDERA
TYSABRI
VUMERITY
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REDS/PINKS

PURPLES/VIOLETS

ORANGES

DEEPER
AND
SOFTER
REDS

VOILETS

DEEPER AND
SOFTER
BLUES

YELLOWS

DEEPER

GREENS
AND ‘

GREENER |
BLUES |

GREENS

Considerations

Spasticity Competitors/

EPIDIOLEX
SATIVEX EX-US

Rxed specifically for spasticity

MS Treatments

BOTOX
LIORESAL-
GABLOFEN

AUBAGIO
AVONEX
BETASERON
COPAXONE
GILENYA
GLATIRAMER
GLATOPA
LEMTRADA
MAVENCLAD
MAYZENT
OCREVUS
PLEGRIDY
TECFIDERA
TYSABRI
VUMERITY
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NIGHT SHADZ VALENTINO
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MIGRATING MAROON LIGHTENING SIENNA
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BOLD INDIGO
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AERIE® BRAND REFRESH CONCEPTS AND EMAILS .

02
CATEGORY>
User interface/User experience and Branding 03

04
DELIVERABLES>
Emails, Conceptual art & Patient Trial Program 05
CLIENT>> 06
Aerie Pharmaceuticals

07
PRODUCT>> 08
Rocklatan® and Rhopressa®

>>09

OBJECTIVE>>> 10
Brand Refresh for phase 3 of the websites

11
SOLUTION>>> 10
Design the new assets look and feel with the concept layouts was the best phased approach.

13

ROLE>>>> Assets optimization, Technical layout, Design layouts, Handoff, Quality Control, Brand refresh concept art 14
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PATIENT PRODUCT TRIAL PROGRAM FLOW DESIGN
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ECP
HCP provides kits to 3-5 eligible ECP records IOP levels at
patients. Kit includes 90 day

Program will send a data Web portal displays
program start, month 3 and preview email to ECP, driving visualizations of aggregated
supply of Rocklatan month 6. Patient will provide them to the web portal for an adherence, efficacy and
adherence information. Data will expanded view
be collected via SMS survey

experience data across all
enrollees in the program
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ophthalmic solution) 0.02%/0.005%
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LOGO

/—\ ONCE-DAILY

rhopressa

\__  (netarsudil ophthalmic
solution) 0.02%
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IMBRUVICA® WEBSITE AND MOBILE APP 01

02
CATEGORY>
User Interface and User Experience Design 03
DELIVERABLE> 04
Website and Mobile application experience design 05
CLIENT>> 06
Pharmacyclics LLC and Janssen Biotech, Inc.

07
PRODUCT>> 08
IMBRUVICA®

09
OBJECTIVE>>>
Pitch Concept- Across the continuum of care: Care should exist on a continuum that coordinates a series of interconnected actions for >>10
a team of patients, care partners, and the HC practice across an extended period of time. Create a meaningful, stand-out brand experience
that captures and holds attention 11
SOLUTION>>> 12
Making the experience truly user friendly (3

ROLE>>>> Website layout and Mobile app responsive design, Technical layout, Slide deck design for the pitch 14




@he You've Come to the Right Place 23

Your go-to for personalized support,
education, and resources.

Enroll Today

Learn more

Get resources that can help you
throughout your treatment experience.

Stay on track

Get reminders, tips and tools, and alerts
to help you start and stay on treatment.

Get IMBRUVICA

Work with an Access Guide to secure
access, coverage, co-pay savings, and find
financial assistance for those who qualify.

Make connections

Connect with a dedicated Care Guide
who will be your go-to source for
treatment information and advice.

=
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You've Come to
the Right Place

Your go-to for personalized
support, education,
and resources.

Enroll Today

-~

- .)

Get IMBRUVICA

Work with an Access Guide
to secure access, coverage,
co-pay savings, and find
financial assistance for those
who qualify.
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imbruvica

< SIGN IN )
Enroll now for support that
w S pECTR U M spans your treatment experience

Comprehensive range of tips, tools, resources, and people

6\\ imbruvica’
Y SPECTRUM

Enroll now for support that
spans your treatment experience

Introducing
Spectrum

Get resources that can help
you throughout your treatment
experience.

Getting
access and
coverage

Work with an Access Guide to
aciife BEOR Sorade Eonay
'savings, and find financial
‘assistance for those who qualify.

Staving
on
treatment

Get reminders, tips and tools,
and alerts to help you start and
stay on treatment.

Connecting
with your
community

Talk with others who know what
you're going through because
they've been through it, too.

ENROLL TODAY

Introducing
Spectrum

Get resources that can help
you throughout your treatment
experience.

Comprehensive range of tips, tools,

resources, and people
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Stay
on track

Make
connections

Reminders, alerts, and emails to

Connecting you with your
make your day easier.

healthcare team and others who
have been through treatment.

A spectrum of resources
made just for you

ENROLL NOW

A spectrum of resources
made just for you

ENROLL NOW
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resources, and people
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LEARN MORE A ENROLL NOW
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PFIZER - MYOVANT SCIENCES 3

02
CATEGORY>
Branding, Strategy and Packaging 03
DELIVERABLE> 04
Packaging with a launch magazine. 05
CLIENT>> 06
Myovant Sciences

07
PRODUCT>> 08
Myfembree® - Relugolix

09
OBJECTIVE>>> 10
A significant comfort zone with Uterine Fibroids & Endometriosis

>>11

SOLUTION>>>
Relugolix is the only tablet packed with the right science to reinstate hormonal balance, providing patients with 12
predictable control over their UF/ENDO symptoms & ObGyns with improved practice efficiency. -

ROLE>>>> Concept design, Launch magazine design, product pack with strategy design 14
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TURNING POINT THERAPEUTICS BANNER ADS .

02
CATEGORY>
Interaction Design, Branding 03
DELIVERABLE> 04
Banner Ads drivers

05
CLIENT>> 06
Turning Point Therapeutics, Inc.

07
PRODUCT>> 08
TPT ROS1+ NSCLC

09
OBJECTIVE>>>
Pitch Concept- Introducing Turning Point Therapeutics, creating new access to the ATP binding pocket. Outmaneuvering, 10
out-engineering, and outsmarting solvent-front and gatekeeper mutations, to avoid TKI resistance for as long as possible. This is how
you deliver uninterrupted treatment benefit. 11
SOLUTION>>> >>12
Creating new access to the ATP binding pocket and my role was to translate the unbranded concept into banner ad drivers (3

ROLE>>>> Creating digital banners ads for various sizes, Technical layout, slide deck design the pitch
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TAKEDA - GATTEX o

02
CATEGORY>
Branding and concept art 03
DELIVERABLE> 04
Logo design and concept art 05
CLIENT>> 06
Takeda

07
PRODUCT>> 08
Gattex

09
OBJECTIVE>>> 10
Pitch Concept- Thinking outside the IV bag. >
SOLUTION>>> 12
Think Outside the box logo and concept art work there by solving the digestive issues of personas. (3

>>

ROLE>>>> Logo design, photoshop concept art, branding, image searches and Adlobs layout exploration 14
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Think you’re in the clear after bowel resection surgery?

THINK

OUITSIDE

THE BAG

. J/

After the ordeal of surgery, the last thing yvou want to take on is
another ongoing burden. But if you're not steadily reducing your
need for IV feeding (parenteral support), it could be a sign of

short bowel syndrome, or SBS. Early detection and management

Learn more at THINKSBS.COM




©2026 LAKSHH GONTLA >TAKEDA - GATTEX PITCH CONCEPT ADLOB DESIGN

When it comes to getting ahead of short bowel syndrome (SBS)

THINK

OUTSIDE

THE BAG

. J/

Following bowel resection surgery, inadeguate gut absorption
may be about more than what's inside the IV bag. A patient’s
inability to reduce PS dependence could be a sign of SBS. Is it

time to think outside the bag and start thinking SBS?

Learn more at THINKSBS.COM
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MEI THERAPEUTICS - SOICAL TACTICS :

02
CATEGORY>
Interaction Design, Branding 03
DELIVERABLE> 04
Corporate and Product Social Tactics 05
CLIENT>> 06
MEI Therapeutics

07
PRODUCT>> 08
PI3K

09
OBJECTIVE>>> 10
Pitch Concept- Two sides of PI3K >
SOLUTION>>> 12
Creating product integration on the MEI corporate social platforms and drive audiences to PI3K awareness. 3

ROLE>>>> Creating digital banners ads for various sizes, Technical layout, slide deck, LinkedIn live page design the pitch ~>14
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Ad ees
Sura) (Lakshh), uniock your full potential with
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doveloping Dest-n-Ciase Cancar tharagdsa

«MEI

FPharma
See who's viewed your profile in the last
90 days

MEI P.harma | o | eE——
Developing novel, best-in-class, cancer therapies intended to improve outcomes for patients.

Biotechnology - San Diego, CA - 2,525 followers

See all 165 employees on Linkedin

Visit website & ) [ More |

Home About Posts Jobs People Videos

Pages people also viewed

Sierra Oncology
Biotechnology

2.221 lollowers

» Images | = Videos |  Articles | | Documents | Ads | L+ FO“OW)

@ ].\’IEI Sortby Top »

Pharma Mifati n‘“ams

.. MEI Pharma wee Biotechnology
MEI Pharma ®MEI 2518 foliowers 11,699 followers

2.518 followers " Promoted

At MEI, we are advancing programs for several hematological malignancies, | + Follow )
including follicular #lymphoma, a B-cell lymphoma subtype. Underway is the clinical
development of two candidates—discover more about our innovative pipeline.

Crinetics Pharmaceuticals
Biotechnology
3.736 followers

| e Enllovs |
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The 4 Main Pinterest Ads to Try - 6 pages
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Like Comment Share
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Home My Network Post Notifications

o0 " 4 comments
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In the

United States
in 2021

Over 81,000 cases

of non-Hodgkin
lymphoma are expected
to be diagnosed

g

71
Send

Jobs |

~20%

are likely to be
follicular lymphoma

At MEI we are
advancing programs
for several

hematological 3%k

malignancies

Including
follicular
lymphomas
with
zandelisib

An oral,
selective,
PI3Ki
inhibitor

See how we are
working to develop
best-in-class

cancer therapies
p——————

Explore our full clinical
program at
MEIPHARMA.COM

LEARN MORE
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PI3Ki is two sided
@TwoSidesofPI3Ki

In the treatment of B-cell malignancies, PI3K inhibition can be
two sided. Follow this page to learn more about both sides and
their balance. Brought to you by MEI Pharma.

(©) San | ) A { IPI3K " r-. Joined November 2021

1025 Following 12k Followers

PI3Ki is two sided
In the treatment of B-cell malignancies,
+H13K inhibition can be two sided—one

side has antitumor activity, the other can
cause disruptive side effects. Discover
the role that regulatory T-cells play.
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Poll: When treating B-cell
malignancies, what is the
biggest challenge when using

inhibitors?
Insufficient efficacy 17%
Delayed side effects 62%
Patient compliance 5%
All of the above 129%
None of the above 4%
11/1/21 2:16 PM

109 Votes . Final Results

& Promoted
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