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Product, UI/UX, Interaction, Branding and Visual Design
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1.Huntsworth Health Equity Logo And Color Boards >> Branding and Graphic Design 

2.Lundbeck > Vyepti Email Design System And Banner Ads  >> UI/UX, Interaction, Branding Design

3.Viela bio > Uplizna Product Packaging >> Branding And Visual Design

4.Abbott Product Launch Deck Design > Presentation Deck, Branding  & Visual Design

5.Envision Evoke and Evoke Giant Brand Applications and Extension > Branding and Visual Design

6.Diversity, Equity and Inclusion Website and Newsletters > UI/UX, Interaction, Branding Design

7.Dompe > Oxervate Email Design System >> UI/UX, Interaction, Branding and Visual Design

8.Greenwich > Nabiximols Exclusive Color Competitive Analysis  >>  Branding and Visual Design

9.Aerie Brand Refresh and Email Design Layouts > UI/UX, Interaction, Branding and Visual Design

10.Imbruvica Website, App and Interface Design > UI/UX, Interaction, Branding and Visual Design

11.Pfizer > Myovant Sciences Launch Print Magazine Design >> Strategy, Branding and Packaging Design 

12.Turning Point Therapeutics Banner Ads > Branding and Visual Design

13.Takeda > Gattex Concept Art Work >> Branding and Photo Retouching and Manipulation, Layout Design

14.MEI > Social Tactics >> UI/UX, Interaction, Branding Design

W H AT  Y O U  W I L L  S E E
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H U N T S W O R T H  H E A LT H  E Q U I T Y B R A N D I N G
C AT E G O RY >   
Branding

D E L I V E R A B L E >   
Conceptual Logo design and Color boards

C L I E N T > >  
Hunstworth Health

P R O D U C T > >  
Equity in Healthcare

O B J E C T I V E > > >  
The Creative Challenge- Using the insights captured, and the agreed narrative, the ask is to develop a creative expression that  
both Huntsworth and partner agencies can use for relevant initiatives and activations. The creative expression should include:  
A. A name that feels relevant to our goal of “Promoting Health Equity”. B. A visual identity C. Out tagline “Promoting Health Equity”

S O L U T I O N > > >
The simple name, memorable identity look and feel that connects and amplify the communications around the social purposes. 0 1R O L E > > > >  Brand Designer -Logo design, color palettes, tactical execution, slide designs for presentation.
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V Y E P T I ® E M A I L  D E S I G N  S Y S T E M  &  B A N N E R  A D S
C AT E G O RY >   
User Interface and User Experience Design

D E L I V E R A B L E >   
Design system for Email and Banner Ads drivers

C L I E N T > >  
Lundbeck Pharmaceuticals

P R O D U C T > >  
Vyepti® > HCP - www.vyeptihcp.com   PATIENT DTC - www.vyepti.com

O B J E C T I V E > > >  
Vyepti is a migraine preventive IV treatment VYEPTI is a prescription medicine used for the preventive treatment of migraine in adults.  
And client requested for a robust communication drivers for the patients to be drawn to the website for learning more about the product 
and to sign up through a Direct To Consumer stream and a vast Health care provider information stream.

S O L U T I O N > > >  
A robust banners and email design system with modular cards approach for both HCP and Patient side of the messaging and segmentation. 0 2R O L E > > > >  Concept design, Creating digital assets, Art collaboration, Technical layout, Handoff, Quality control.
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V I E L A B I O  I N C  -  U P L I Z N A ®  P R O D U C T  PA C K A G I N G
C AT E G O RY >   
Product Launch Packaging Design

D E L I V E R A B L E >   
Box Design and Vial label and renders

C L I E N T > >  
Viela Bio Inc (Recently acquired by Horizon Therapeutics)

P R O D U C T > >  
Uplizna®

O B J E C T I V E > > >  
Viela Bio announced the FDA approval of Uplizna (inebilizumab-cdon) for the treatment of adult patients with neuromyelitis optica 
spectrum disorder (NMOSD). The monotherapy drug is the first and only B cell-depleting antibody approved for the disease. 
Uplizna is indicated for those who are anti-AQP4 antibody positive as a twice-a-year maintenance regimen following initial doses.

S O L U T I O N > > >  
A product launch packaging for press release for promoting the brand new approved medicine. 0 3R O L E > > > >  Brand and Graphic Designer - Product packaging art work with high res renders and exports. 
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A B B O T T  L A B O R ATO R I E S
C AT E G O RY >   
Presentation Deck Design

D E L I V E R A B L E >   
Powerpoint Design TMTI Customer Story Deck

C L I E N T > >  
Abbott Laboratories

P R O D U C T > >  
Structural Heart - Amplatzer™ Talisman™, Epic™ Mitral Valve, MitraClip™

O B J E C T I V E > > >  
Abbott TMTI is unwavering in our pursuit to address the complexities of mitral and tricuspid disease with solutions that 
deliver unparalleled outcomes and transform lives for the better. Continue to build on their legacy of real world research 
that drives the standard for optimal patient care, so that every patient can recover faster, feel better, and reclaim their lives

S O L U T I O N > > >  
Customer journey with product information story deck design with following Abbott’s brand guidelines 0 4R O L E > > > >  Presentation Designer - Slide Deck Design, Graphic design, Iconography Design, Photo editing
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E V O K E  N Y C  A N D  E V O K E  G I A N T
C AT E G O RY >   
Visual, Branding, User Interface Design

D E L I V E R A B L E >   
Branding Visual System, Social Media

C L I E N T > >  
Evoke NYC and Evoke Giant

S E R I E S > >  
Envision Evoke 

O B J E C T I V E > > >  
Evoke is rolling out a new, informative internal series called Envision Evoke, designed to better connect our offices, services,  
and team members from around the globe. Envision Evoke will be a monthly “show and tell” session highlighting one specialty agency  
brand or capability. 

S O L U T I O N > > >  
Supporting for the constant motive of making HealthMoreHuman™ with artistic and design best.

0 5R O L E > > > >     
Brand and Visual designer - Slide Deck Design, Graphic design, Iconography Design, Photo editing
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D E I  E L E VATO R  W E B S I T E  A N D  N E W S  L E T T E R S
C AT E G O RY >   
Interaction Responsive Design, UX/UI.

D E L I V E R A B L E >   
Intranet Website and Monthly News letters

C L I E N T > >  
Evoke Giant

P R O D U C T > >  
Diversity Equity Inclusion Intranet microsite, Elevate DEI branding, and Newsletters

O B J E C T I V E > > >  
To prioritize in advancing the top 5 areas (Recruitment and hiring, Internal programs and policies, executive-level representation,  
Training and development, community activism opportunities)that employees wanted to see through DEI at Evoke.

S O L U T I O N > > >
Intranet site will be a resource to reinforce a culture of nondiscrimination and inclusion. It will be a place to find 
opportunities to support and be supported. 0 6R O L E > > > >  Concept design, Creating digital assets for various breakpoints, Technical layout, Handoff, Quality control.
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D I V E R S I T Y -  D E S K TO P M O B I L E I PA D

E Q U I T Y -  D E S K TO P M O B I L E I PA D

I N C L U S I O N  -  D E S K TO P M O B I L E I N D I A N
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O X E RVAT E ™  E M A I L  D E S I G N  S Y S T E M
C AT E G O RY >   
User Interface and User Experience Design

D E L I V E R A B L E >   
Design system for Email communication driver

C L I E N T > >  
Dompé farmaceutici S.p.A.

P R O D U C T > >  
Oxervate™

O B J E C T I V E > > >  
OXERVATE™ (cenegermin-bkbj) ophthalmic solution 0.002% is indicated for the treatment of neurotrophic keratitis. 
And client requested for a robust communication driver for the HCP's to be drawn to the website for learning more about 
the product and prescribe Oxervate to patients in the filed of ophthalmology.

S O L U T I O N > > >  
A robust email design system with modular cards approach for both HCP side of the messaging and segmentation. 0 7R O L E > > > >  Concept design, Creating digital assets, Technical layout, Handoff, Quality control.
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G R E E N W I C H  B I O  S C I E N C E S  -  N A B I X I M O L S
C AT E G O RY >   
Branding

D E L I V E R A B L E S >   
Logo design, Color Competitive Analysis

C L I E N T > >  
Greenwich Bio Sciences

P R O D U C T > >  
Nabiximols

O B J E C T I V E > > >  
Spasticity has been flying under the radar in MS. There have been no innovations in treatment for spasticity in >20 years. Research  
into the role of the endocannabinoid system is uncovering potential new ways to address this critical symptom. Patients currently do  
regularly self-treat with cannabinoids for various MS symptoms.

S O L U T I O N > > >
Drive greater awareness of spasticity as a life-limiting MS symptom and improve communication to bring proactive recognition  
and demand for new solutions to the forefront with a logo design and DSE campaign ads. 0 8R O L E > > > >  Logo Design Options for Nabiximols, Color Palettes, Competitive Analysis.
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Considerations

Spasticity Competitors/  
Rxed specifically for spasticity

MS Treatments 

EPIDIOLEX
SATIVEX EX-US

BOTOX
LIORESAL-
GABLOFEN

AUBAGIO
AVONEX
BETASERON

GLATIRAMER 
GLATOPA
LEMTRADA
MAVENCLAD
MAYZENT
OCREVUS
PLEGRIDY
TECFIDERA
TYSABRI
VUMERITY

COPAXONE
GILENYA
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ORANGES

REDS/PINKS

PURPLES/VIOLETS
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MUTED YELLOWS
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SOFTER 
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DEEPER 
AND 

SOFTER 
REDS

Considerations

Spasticity Competitors/  
Rxed specifically for spasticity

MS Treatments 

EPIDIOLEX
SATIVEX EX-US

BOTOX
LIORESAL-
GABLOFEN

AUBAGIO
AVONEX
BETASERON

GLATIRAMER 
GLATOPA
LEMTRADA
MAVENCLAD
MAYZENT
OCREVUS
PLEGRIDY
TECFIDERA
TYSABRI
VUMERITY

COPAXONE
GILENYATINTED  

VOILETS

DEEPER  
GREENS  

AND  
GREENER  

BLUES
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NIGHT SHADZ VALENTINO LILY DAM
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MATTE BLACK SORTED SAFFRON SAND MIST
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MIGRATING MAROON LIGHTENING SIENNA SUN POP
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MIGRATING MAROON BOLD INDIGO GLOW STONETUNED IN TEAL FLAME
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A E R I E ® B R A N D  R E F R E S H  C O N C E P T S  A N D  E M A I L S
C AT E G O RY >   
User interface/User experience and Branding

D E L I V E R A B L E S >   
Emails, Conceptual art & Patient Trial Program

C L I E N T > >  
Aerie Pharmaceuticals

P R O D U C T > >  
Rocklatan® and Rhopressa®

O B J E C T I V E > > >  
Brand Refresh for phase 3 of the websites

S O L U T I O N > > >
Design the new assets look and feel with the concept layouts was the best phased approach.

0 9R O L E > > > >  Assets optimization, Technical layout, Design layouts, Handoff, Quality Control, Brand refresh concept art
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I M B R U V I C A ® W E B S I T E  A N D  M O B I L E  A P P
C AT E G O RY >   
User Interface and User Experience Design

D E L I V E R A B L E >   
Website and Mobile application experience design 

C L I E N T > >  
Pharmacyclics LLC and Janssen Biotech, Inc.

P R O D U C T > >  
IMBRUVICA®

O B J E C T I V E > > >  
Pitch Concept- Across the continuum of care: Care should exist on a continuum that coordinates a series of interconnected actions for  
a team of patients, care partners, and the HC practice across an extended period of time. Create a meaningful, stand-out brand experience  
that captures and holds attention

S O L U T I O N > > >  
Making the experience truly user friendly 1 0R O L E > > > >  Website layout and Mobile app responsive design, Technical layout, Slide deck design for the pitch
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P F I Z E R  -  M Y O VA N T  S C I E N C E S
C AT E G O RY >   
Branding, Strategy and Packaging

D E L I V E R A B L E >   
Packaging with a launch magazine.

C L I E N T > >  
Myovant Sciences

P R O D U C T > >  
Myfembree® - Relugolix

O B J E C T I V E > > >  
A significant comfort zone with Uterine Fibroids & Endometriosis

S O L U T I O N > > >  
Relugolix is the only tablet packed with the right science to reinstate hormonal balance, providing patients with 
predictable control over their UF/ENDO symptoms & ObGyns with improved practice efficiency. 11R O L E > > > >  Concept design, Launch magazine design, product pack with strategy design
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T U R N I N G  P O I N T  T H E R A P E U T I C S  B A N N E R  A D S
C AT E G O RY >   
Interaction Design, Branding

D E L I V E R A B L E >   
Banner Ads drivers

C L I E N T > >  
Turning Point Therapeutics, Inc.

P R O D U C T > >  
T P T ROS1+ NSCLC

O B J E C T I V E > > >  
Pitch Concept- Introducing Turning Point Therapeutics,  creating new access to the ATP binding pocket.  Outmaneuvering, 
out-engineering, and outsmarting solvent-front and gatekeeper mutations, to avoid TKI resistance for as long as possible. This is how  
you deliver uninterrupted treatment benefit.

S O L U T I O N > > >
Creating new access to the ATP binding pocket and my role was to translate the unbranded concept into banner ad drivers 1 2R O L E > > > >  Creating digital banners ads for various sizes, Technical layout, slide deck design the pitch
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TA K E D A -  G AT T E X
C AT E G O RY >   
Branding and concept art

D E L I V E R A B L E >   
Logo design and concept art

C L I E N T > >  
Takeda

P R O D U C T > >  
Gattex

O B J E C T I V E > > >  
Pitch Concept- Thinking outside the IV bag.

S O L U T I O N > > >
Think Outside the box logo and concept art work there by solving the digestive issues of personas. 1 3R O L E > > > >  Logo design, photoshop concept art, branding, image searches and Adlobs layout exploration
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M E I  T H E R A P E U T I C S  -  S O I C A L TA C T I C S
C AT E G O RY >   
Interaction Design, Branding

D E L I V E R A B L E >   
Corporate and Product Social Tactics

C L I E N T > >  
MEI Therapeutics

P R O D U C T > >  
P I 3 K

O B J E C T I V E > > >  
Pitch Concept- Two sides of PI3K

S O L U T I O N > > >
Creating product integration on the MEI corporate social platforms and drive audiences to PI3K awareness. 1 4R O L E > > > >  Creating digital banners ads for various sizes, Technical layout, slide deck,  LinkedIn live page design the pitch
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